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Sense of Urgency

--John P. Kotter
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Revival of the Fittest

—Donald Sull






INTERNATIONAL TOURISM

International tourist arrivals (ITA): 1133 million
International tourism receipts (ITR): US$ 1245 billion

IMA: 582 rmitior

EUROPE [TR:500 e oy o

ITR: 377 uss bn (30%%)

ITA:51milion (5%)
ITR:49usg on (4%)

UNWTO Tourism Highlights, 2015 Edition
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International Tourism Receipts, 2014 International Tourist Arrivals, 2014

B Europe - 509 US$ billion Bl Europe - 584 million

B Asia & the Pacific - 377 US$ billion . Asia & the Pacific - 263 million
B Americas - 274 USS billion B Americas - 182 million

B Middle East - 49 US$ billion B Africa - 56 million

B Africa - 36 US$ billion B Middie East - 50 million

7o & R UNWTO Annual Report 2014
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Asia and the Pacific: Inbound Tourism
International Tourist Arrivals & Tourism Receipts
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INTERNATIONAL TOURIST ARRIVALS
)

[TA:277 miion (23%)

v MIDDLE EAST
+ [TA: 54 million 5%)

WORLD: 1,184 MILLION

©World Tourism Organization (UNWTO) 2016




World: Inbound Tourism
International Tourist Arrivals (million)
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Inbound tourism by mode of transport, 2014* (share) Inbound tourism by purpose of visit, 2014* (share)

Leisure, recreation VFR, health,
and holidays religion, other
53% 27%

Business and
Rail 2% professional
| 149%

Water 5% Not specified 6%

Sourca: World Tourism Organization (UNWTO) @ Source: World Tourism Organization (UNWTO) @
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i Average annual

growth (%6)
'05-'14"

World 435 527
Advanced economies? 296 336
Emerging economies? 139 191
By UNWTO regions:
Europe 261.5 304.7 453.0 488.9
Northern Europe 28.7 36.4 448 59.9 62.8 67.4
Western Europe 108.6 112.2 139.7 141.7 154.4 170.8
Central/Eastern Europe 33.9 58.1 69.3 95.1 a8.4 127.3
Southern/Medit. Europe 90.3 98.0 132.6 156.4 173.3 201.0
- of which EU-28 230.1 268.0 330.5 367.9 384.3 433.8
Asia and the Pacific 55.8 821 1103 154.0 2054 2498
MNorth-East Asia 26.4 41.3 58.3 85.9 111.5 127.0
South-East Asia 21.2 28.5 36.3 49.0 70.5 94.3
Oceania b2 8.1 9.6 10.9 114 12.5
South Asia 31 4.2 6.1 | 12.0 16.0
Americas 928 109.1 128.2 133.3 150.1 167.5
Morth America 71.8 80.7 1.5 89.9 99.5 110.2
Caribbean 11.4 14.0 17.1 18.8 18.5 21
Central America 1.9 2.6 4.3 6.3 7.9 91

South America 7.7 11.7 15.3 18.8 231 27 1
Africa 14.7 18.7 26.2 348 49.5 54.4

North Africa 8.4 7.3 10.2 13.9 18.8 19.6
Subsaharan Africa 6.3 11.5 16.0 20.9 30.8 34.7
Middie East 9.6 12.7 22.4 33.7 54.7 48.4

7L kR ¢ World Tourism Organization (UNWTO), Tourism Highlights 2015




Destinations

Asia and the Pacific

AL KR

Taiwan

Singapore
Thailand

China

Hong Kong (China)
Japan

Korea (ROK)
Australia

New Zealand
India
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8,721
14,178
20,104
45,814
22,200
13,199
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6,922
14,490

World Tourism Organization (UNWTO), Tourism Highlights 2015
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Competition through
Innovation

--Auliana Poon
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Taiwan MICE in Figures
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Disruptive Innovation

--Clayton M. Christensen
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(growth mind set)
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